
Edelman,2Ol 9a

2019
Edelman
Trust
3arometer
EXECUTIVE SUMMARV

+Ea4.maa



2019 Edelman
Trust Barometer
The 19th annuat trust and credibility survey. Research conducted

by Edelman lntelligence, a global insight and analytics consultancy.

Methodology
Online survey in 27 markets General Online Population 2019 Focus on Employer-

3o,ooo+ respondents total - Ages 18+ Employee RelationShip

All fieldwork was conducted - 1,150 respondents per market 55o/o of global general population
between October 19 and are full-time or part-time
November 16,2018 lnformed public employees (but not self-employed)

- Represents 160lo of total oversample of employees of
globalpopulationmultinationalcompanies:5oo

- 5oo respondents in U.s' and respondents per market

China; 2OO in all other markets

- Must meet lour criteria:
Ages 25-64
College-educated

ln top 25olo of household income
per age group in eacb market
Report significant media
consumption and engagement in
business news and public policy

. Mass Population

* All respondents not including
lnformed Public

- Represents 84olo of total
global population
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Trust Is
Tangible

lntroducing the Edelman
Net Trust Score
Over the last 19 years, the Edelman
Trust Barometer has detected and
documented some of the Iargest
opinion shifts shaping the world.
We have observed that the stale and
dynamic of trusl in instilutions was
in many ways predictive of larger
societal, economic and political
changes to come.

Building on the conviction that lrust
is predictive in nature and converts
into iangible realities, we initiated
a comprehensive and global effort
lo augment the science ol trust
on a global scale. This 18-month
process, conducted in partlership
wilh leading academics in the field
of trust and reputation, including
Professor Daniel Diermeier of the
University o! Chicago, resulted
in considerable progress in our
understanding of what makes
trust such a powerful assel for
organizations, how to measure it
accurately and demonstrate the
true value it brings.

For example, we found that the
power of trust as a key indicator
is very much connected to its
forward-looking nature and strong
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conrection lo risk. Unlike reputation
or favorabillty, which are backwards-
looking metrics, irust implies a
dynamic projEction-it is a bet lhat
stakeholders place, lrusting that the
organization will deliver against their
pcsitive expaetatians.

We also advaneed the understanding
of the process that leads people lo
trust an organization or not (Fig- 13).

One of lhe most signifieant outpuls
of this R&D eflort is the Edelman
Net Trust Score, a simple metric
tbat car be used hy bxsinesses
and organizations to monitor the
state ol their trust capital across
counlries and audiences. The seore
is comprised of an analysis of hour
slakeholders answer a simple
question:7b whaf exientdo you frust
the organization ta dawhatis right?

We analyze the answers by looking
a1 the share of respondents who
express High, illedium and Low Trust.

3eyond its simplicitg we have
fo*nd strong evidence that this
$core operates as a predictor of
the resilience of a business or
organization ihrough adverse events.
We also are measuring signi{icant
correlations between High Trust

Antoine Harary
Global Managing
Dl.ector,
Edelman Intelligence

and stakeholders' goodwill
in the form of higher levels of
Ioyalty, recommendation and
endorsement, all contributing
to giving High Trust companies
a significant competitive
advantage,

Finally, we are observing
fascinating parallels between the
level of trust a company enjoys
and its long-term performance in
the marketplace and on ihe slock
market (Fig. l4), findings we are
continuing to strengthen and
document.

Trust is a critical asset for any
organization, and as such, il
needs to be prolected, promoted
and managed to improve the
chances that an organization will
succeed in the long term.

THE FOUR
OFTRUST

DtMENStoNS @
Abilitf The perception that the
organization is good at what it does

lntegrity: The conviction that it is honest

Dependabilityr The expectation that il
will keep its promises

Purposer The sen!!ment that it is trying
hard to have a positive impact on society

HIGH TRUST COMPANIES OUTPERFORM THEIR SECTOR
Stock performance of 31 high trust U.S. companies, compared to a weighted sector average
Jan 2018 - Dec 2O1B
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Sector lnrlex

High Trust companies
outperformed their sector
by an average of
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About Edelman

Edelman is an independent global
communications firm that partners with
businesses and organizations- long-
established and just-emerging -to
evolve, promote and protect their
brands and reputations.

Our global network comprises 6,OOO
practitioners in more than 6O offices
whose work spans brand, reputation,
digital, and advisory and is powered by
analytics, planning, creative and media
relations.

Among our many honors are the
Cannes Liors Grand Prix for PR; the
Holmes Heport's 2018 Global Digital
Agency of the Year; Advertising Age's
'Agencies to Watch 2018;" and, five
times, Glassdoor's "Best Places to
Work." Since our founding in 1952, we
have remained a family-run business.

Edelman owns specialty companies
Edelman lntelligence (research)

and United Entertainment Group
(entertainment, sports, lifestyle).

Visit edelman.com lor more information.
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